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Each issue contains coverage 
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It Is Finally Time 
to Experience AAOS 2024 

 Welcome to San Francisco, the 

George R. Moscone Convention 

Center, and the world’s premier or-

thopaedic event—the AAOS 2024 

Annual Meeting. 
Today is the first of 5 days of 

a value-packed event, designed 

to provide attendees with a cut-

ting-edge, VIP experience, fea-

turing educational opportunities, 

networking, and access to the 

latest orthopaedic innovations and 

technologies. 
“It is exciting to be back in this 

unique, vibrant, picturesque city 

after a 12-year 
absence,” said 
AAOS Pres-
ident Kevin 
J. Bozic, 
MD, MBA, 
FAAOS. “I 
could not be 
more excited 
about the pro-
gramming planned for our 2024 

Annual Meeting. Over the course 

of the next few days, the best and 

brightest minds from around the 

globe will present research across 

all specialties, transformational 

practice-management strategies, 

professional development for sur-

geons from every career stage, and 

thought leadership covering rele-

vant and timely topics concerning 

the role of orthopaedic surgery in 

the transformation of our health 

system. The orthopaedic indus-

try will also be on full display 

in the Exhibit Hall, showcasing 

the newest devices, products, and 

services.”

Lovingly crafted here in California

Looking for love this

Valentine’s Day?

ProAxis® will  win you over

Spread the love, Booth 5869
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OrthoPAC’s 25th Anniversary page 11

Scenic San Francisco is the setting for the premiere orthopaedic event of the year—the AAOS 2024 Annual Meeting. Connect with colleagues, learn 

from experts, explore innovations in orthopaedics, and more, all in one place.

Kevin J. Bozic, MD, MBA, 

FAAOS

Scan to  

download or search  

‘AAOS Annual Meeting’ 

in the App Store or 

Google Play.

Build your  

#AAOS2024 Experience  
in the App!

Annual Meeting 
Mobile App

Annual Meeting

Your first-class meeting experience starts here.
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Incoming President  Paul Tornetta III, MD,  Says Putting Patients First Helps Field ProgressLEAH LAWRENCE

 Incoming AAOS President Paul Tornetta III, MD, PhD, FAAOS, who will assume role after the AAOS 2024 Annual Meeting, opened his 2024 presidential ad-dress, “It’s Not About Me,” by giving thanks to his family, friends, partners, residents, colleagues, mentors, and, most importantly, his patients. 
“More than any other group, they have taught me and given my 

life purpose,” Dr. Tornetta said during Wednesday’s Your Academy event. His address focused on the idea of AAOS being a patient-first organization and emphasized the maxim: “What’s good for patients is good for us!”
Dr. Tornetta, who is director of orthopaedic trauma at Boston Medical Center and professor and chair of the Department of Ortho-paedic Surgery at the Chobanian & 

Avedisian School of Medicine of Boston University, shared a story from when his late mother was hos-pitalized near end of life and shared a room with someone who was addicted to IV drugs. While he was concerned for his mother’s health and well-being, his mother was concerned about her roommate. She had bonded with the roommate and 

Made right here in California
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In his speech to membership during Wednesday’s Your Academy event, incoming AAOS President Paul Tornetta III, MD, PhD, FAAOS, walked through 

some of AAOS’ work to better care for patients, serve its members, and further its mission.
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Mechanical Requirements
SWOP standards apply. All supplied ads should have registrations, center, and trim marks 
and should indicate issue date, page positioning, and other pertinent instructions on  
proofs and insertion orders. Contact AMC Media Group before ad is due for additional 
specifications. Submit in PDF format CMYK. Convert spot colors to CMYK. All fonts must be 
embedded. High-resolution images. File and proof should include bleeds and trim.

All material should be supplied to the following specs:

TRIM SIZE: 9.5" x 13.5"

BLEED: 0.125"

LIVE MATTER: 0.5" from trim and gutter

TYPE OF BINDING: Saddle-stitched 

Ad Sizes: Non-Bleed Bleed Trim

King Spread 18.5" x 13" 19.25" x 13.75" 19" x 13.5"

King Page 9" x 13" 9.75" x 13.75" 9.5" x 13.5"

Island Spread 18" x 9.5" 19" x 10.5" 19" x 10.25"

Island Page 6.5" x 9.625" 7.075" x 10.5" 6.825" x 10.25"

1/2 Horizontal 8.5" x 5.875" 9.75" x 6.75" 9.5" x 6.5"

1/2 Vertical 4.375" x 11.75" 4.875" x 13.75" 4.625" x 13.5"

Front Cover Banner 8.75" x 2.125" NA NA

Cover Flap* NA 7.25" x 5.25" 7" x 5"

Delivery of Material
MEDIA DELIVERY OF ADS:
PDFs must be sent via email or client’s filesharing software.  
CD-ROM or DVD are no longer accepted.

CONTRACTS, INSERTION ORDERS,  
AND INVOICING:

AMC Media Group
Attn: Selin DiGangi
630 Madison Avenue  
2nd Floor
Manalapan, NJ 07726

Phone: 732-490-5530
Email: sdigangi@aaos.org

 
AD MATERIAL: 
AMC Media Group 
Attn: Ari Mihos 
1436 Bristol Rd 
Southampton, PA 18966 

Phone: 215-791-5106 
Email: amihos@aaos.org

Digital File Specifications
FILE FORMATS:
Preferred format is PDF/Acrobat 7 or later, 
set for compatibility with PDF version 1.6.

All high-resolution images and fonts must 
be included. All images must conform to the 
following minimum resolution specifications: 
grayscale and color images: 300 dpi; 
combination grayscale and color images: 
500-900 dpi; line art (bitmap) images:  
900-1200 dpi. Do not nest EPS files.

PAGE LAYOUT:
Supply as single page files only, right 
reading, portrait mode, 100% size, no 
rotation. Created to the trim of the 
magazine, plus a minimum 0.125" bleed on 
all sides. Keep live matter 0.5" from trim 
edges. Crop marks and SWOP color bars 
must be included, position 0.5" outside 
trim. Reverse type should be no less than 
6pt. Fine lettering (thin lines, serifs) should 
be restricted to one color. All fonts and 
graphics must be embedded or included 
with the files and conform to the file 
formats listed above.

PROOFS:
Proofs must be produced from the final 
file submitted. All proofs must conform 
to SWOP standards. For a list of current 
SWOP-approved proofs, visit  
www.swop.org/certification/certmfg.asp, 
and click on “Certified Systems & Ads.” 
Desktop inkjet printer proofs do not meet 
SWOP standards. AMC Media Group 
cannot guarantee color match unless 
acceptable proof is provided.

DISPOSITION OF MATERIAL:
Reproduction material will be held one 
year from last insertion.

Issuance & Closing Dates:
Ad space: 4x

When mentioning your booth # use:
“AAOS Annual Meeting, Booth #XXXX.”
Contact Ari Mihos for questions.

Day 1 
(Mon)

Day 2–4 
(Tue–Thurs)

Space close 2/7/25 2/14/25

ROB ads due 2/14/25 2/27/25

Cover flaps 2/21/25 2/27/25

*Cover flap is stitched to the publication, so a 4" flap will be added and folded to the back of the publication.
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AAOS Annual Meeting Microsite  
Roadblock
Go-to meeting website for prospective and registered attendees 
of the AAOS Annual Meeting. Highlight your brand alongside 
important information from AAOS regarding the conference.

6-month sponsorship — Jan. - June

Average ~300K impressions over 6 months

Cost: $10,000 for 33% SOV, $40,000 100% SOV

         

AAOS Now Daily Digest emails
6 emails sent to more than 26,000 Annual Meeting attendees 
and AAOS members, highlighting top education and activities 
from that day

Ad slot: 300 x 250 (3 per email)

Cost: $3,500 per ad slot/per email 
          Ad slot will be rotated

728 x 90

Digital Opportunities

300x250

Daily Digest

Conference Wrap Up e-Newsletters
100% SOV opportunity to include your ad around content 
captured on-site at the AAOS Annual Meeting, with option to 
select e-Newsletter topic or theme.

1 email sent to more than 26,000 AAOS members and Annual 
Meeting attendees. 100% SOV

Ad Slot: 300 x 250 (2 per email)

Cost: $5,000 per deploy (minimum 2)

300x250
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Company Spotlight

Why advertise in the 
Company Spotlight?

•	 Drive traffic to your booth

•	 Showcase your products and services and make 
contact with key decision-makers

•	 �Maximize your on-site effectiveness

Dr. Glaucomflecken Inspires Advocacy through Comedy at OrthoPAC Luncheon KRISTEN COULTAS

 On Tuesday afternoon, hundreds of people flooded the annual donor appreciation luncheon of the Po-litical Action Committee of the American Association of Ortho-paedic Surgeons (OrthoPAC) to laugh and learn from Will Flanary, MD—better known by his 4 mil-lion followers on social media as 

“Dr. Glaucomflecken.” In addition to the keynote speaker, the event was special because of the Ortho-PAC’s 25th anniversary celebration, the rollout of its new logo and tagline, “Unity in Orthopaedics,” highlighted by OrthoPAC Executive Committee Chair Wayne Johnson, MD, FAAOS.

Dr. Glaucomflecken shared his personal story of going from come-dian to ophthalmologist to patient and accidental healthcare advocate. He began his speech, titled “Wife and Death (and Advocacy),” with some lighthearted jokes poking fun 

Happy Valentine’s Day
from Mizuho OSI

Levó®  Head Positioning System

I am in love withthe shape of  

Join the Levólutionat Booth 5869
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Comedian and ophthalmologist Will Flanary, MD, better known as Dr. Glaucomflecken, drew hundreds of attendees to the annual donor appreciation 

luncheon of the Political Action Committee of the American Association of Orthopaedic Surgeons to talk about the power of advocacy and medical 

satire to not only entertain but also bring attention to key public policy issues.
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225 Words  Ererchic turehen ihilliquatia sunt aut quaturi busapelibus a cuptat 
venda in re verrum non pel maxim inus eat.

Magnam voluptur sitemol orecatur, omnis as dolut volent repudanda 
nobis doluptia idelenihil maioris pre sollessunti ius, quis ped magnam, atem 
facil idiam nis nonsendis nus entiatenist, ea cuptatur rentia pari ut quiae pa 
qui ius asperatem vent.

Pe pra poreris velendis as rerae. Idebis modita qui ut quam quatemMag-
natem audae que sim il ium fugiae nulparunt ut es qui as deria doloribea nusa 
dolore et accaes nus min conemporeped quid mod maiore volorit ditinto odi-
genis veritat id ma quia si non re mint occabo. Itate pedi doluptatae nullum 
qui qui utatum repelib eribusd aniscitas eumquis earchit aut vel ium hitis aut 
eost, omniscias aut vel mos aut excepre pro eum qui ipsae. Nempos nonsecae 
qui offic tem iunt, consecae. Danisto quate cum quisseq uosam, sum hit hill-
ora tatur?

Que plis et lia nimaio con ni temquid quatemporro volore evelibus nihitas 
eum eictisi tatibus non nia velecupic te cuptaest veligent et, que quasimin 

plaut verum nia non rectiosam rerissi te everes es 
sequiassin ped magnienec evelest, ius, et volorei 
ciatur alist erferibus et exerchit acepudandam que 
sediatibusam qui blate arum sin restis esequi cuptio. 
Ut vel ent re lam illupta temqui del etur? Ique prorist 
et modias moleceribus ellecum quidell esequis do-
lupictem et moluptior aut volectio verum eaque co-
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225 words Pe pra poreris velendis as rerae turehen ihilliquatia sunt aut quatu-
ri busapelibus a cuptat venda in re verrum non pel maxim inus eat.

Magnam voluptur sitemol orecatur, omnis as dolut volent repudanda 
nobis doluptia idelenihil maioris pre sollessunti ius, quis ped magnam, atem 
facil idiam nis nonsendis nus entiatenist, ea cuptatur rentia pari ut quiae pa 
qui ius asperatem vent.

Pe pra poreris velendis as rerae. Idebis modita qui ut quam quatemErro 
eatur, to eatibus voluptat quiame ped ut ad modionet omnihil lissus quis endit 
alis et pre as alit aut voluptaquo evel inum est at alitios et et fugia perchil 
ipicatius dis audam ne sinvenihici quia con re sundi dolores voluptaque nima 
nobis dessitiis nobit, quaesti officil est et quaspienim et harumquam, volupta 
sandaec tectur apid min plam et porest offic tem ut ut prehenderem dolupta 
si dolore si con comnimin re pora cumquas rerem harumen tibusae rrovitem 
naturibus.

Digende ne nat fugias pratem. Ebis apitios alignam, cus aut excearc hil-
luptatur molorep elluptatquia sum eum iliquiaecae ariorum repelibus apide 
nem et ent.

Periatectia in et acerspiscil molupta tibust, inulpa inimaximus.
Hitia conseque nim ex eaquat lit, quaerupta aut aborporepro minum re-

rovid elentem fugia doluptu sdandi dem faces et, te dolorendi tem alite evero 
volorro eum ipit pro idelitas as ea con nonsectectem vel id magnis doluptatus 
con pe ventur, aut ellacienis nam ea non corrore ctemole ndipient.
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qui ius asperatem vent.
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sum 

• quunt, ne cuptiis sinimen essitatem reperitate labo. Agnamus venis 
iumquiam faccab iusande stiumqui blaborum velitint fugiatur? Quidi 
untur re et vellabo. Ut utectur audaeprat.
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escil idesseq uaestius ut lautatem inctur, si ut vendam fugitamusae solorum, 

• aut pelluptata sus, omnimil lacest, sunt ipsam reres eosam 
fugiaturibus 

• dolupta simus non repel moluptatibus asinvel essequis doluptia quid 
quae 

• oditem hictatia et et velestrum rerum ut latur, quati bla simus pre, 
sum 
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placcullenia plant id quamus mi, adis seque id quaes dolorum, sus eiunt vel 
iuntian debitaestium rerfero explique placcup tatquo dolor e voluptiis as 
ipsaper uptatem excesentium illaccu sapelecDante placimin ressectem ipicta-
tiam sapienient, nem que dolutatur?
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Dailies. This feature is a great way to highlight 
and share a brief write-up of your products and 
services, all while having it help drive more foot 
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exposure. You can even add a QR code that 
drives viewers to your website.
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