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The History of Biomechanics and Modern Applications in Orthopaedics
STUART A. GREEN, MD, FAAOS

 Leonardo da Vinci (1452–1519), 
one of the first artists to study human 
cadavers, recognized that mechanical 

principles provide the basis for human 
movements. In his book A Treatise on 
Painting, Da Vinci wrote, “The science 

of mechanics is so noble and useful in 
comparison with all other sciences, that 
it is possible that all living organisms 
having the possibility of moving are 
governed by its laws.”

Since the beginning of recorded his-
tory, great minds have puzzled over limb 
movement and locomotion. Questions 
about these subjects appear in Egyptian 
hieroglyphic papyri. Socrates and Plato 
established a method of inquiry that en-
couraged others to seek explanations for 
processes observed in everyday life. 

Aristotle (384–322 BC) wrote De 

Motu Animalium, a treatise explaining 
how humans and animals move. He con-
cluded that an inborn spirit, the pneuma, 
caused muscles to expand and contract, 
resulting in bodily movement. 

President Paul Tornetta III, MD, PhD, 
Says Putting Patients First Helps Field Progress
LEAH LAWRENCE

 AAOS President Paul Tornetta III, 
MD, PhD, FAAOS, opened his 2024 
presidential address at the AAOS 2024 
Annual Meeting, “It’s Not About Me,” 
by giving thanks to his family, friends, 
partners, residents, colleagues, mentors, 
and, most importantly, his patients. 

“More than any other group, they 
have taught me and given my life pur-
pose,” Dr. Tornetta said during the Your 
Academy event. His address focused on 
the idea of AAOS being a patient-first 
organization and emphasized the 
maxim: “What’s good for patients is 
good for us!”

Dr. Tornetta, who is director of 
orthopaedic trauma at Boston Medical 
Center and professor and chair of the 
Department of Orthopaedic Surgery at 
the Chobanian & Avedisian School of 
Medicine of Boston University, shared 
a story from when his late mother was 
hospitalized near end of life and shared 
a room with someone who was addicted 
to IV drugs. While he was concerned 
for his mother’s health and well-being, 
his mother was concerned about her 
roommate. She had bonded with the 
roommate and believed that despite 

prior failed attempts, this time her room-
mate would be able to kick the habit. 

“While I unfortunately didn’t share 
her complete optimism about her room-
mate getting off drugs, I could not help 
but share her empathy for her,” Dr. Tor-
netta said. “Empathy is the bedrock of 
all patient interactions. They are and 
should be personal.”

While many surgeons-in-training  
look forward to a day in the OR, 
Dr. Tornetta believes the best day for 
learning is a day spent in clinic. Only 
there, he said, can surgeons see their im-
pact on people’s lives. The importance 
of patients is reflected in the new AAOS 
Strategic Plan, with one of the major 
pillars being “patients.” 

“This patient-first approach can 
help each of us do our jobs better, be 
better stewards of our limited resources, 
and lead our profession in improving 
our patients’ overall state of health,” 
Dr. Tornetta said. 

Dr. Tornetta walked attendees 
through some of the work being done 
within AAOS to better care for patients 
and further its mission and Strategic 
Plan. Members of the Advocacy Council 

and the Office of Government Relations 
work to advocate for members and pa-
tients. This year’s top priorities include 
prior authorization and Medicare re-
form. Improvement in these areas will 
help improve patient access to care. 

The Membership Council ensures 
that the needs of surgeons are always in 
front of the AAOS Board of Directors. 

In their practices, members can depend 
on the AAOS Research and Quality 
Council to deliver tools that allow ac-
cess to the best possible information to 
guide management decisions. “These 
include up-to-date and objective practice 
guidelines, toolkits on pain management 
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In his speech to membership during the Your Academy event at the AAOS 2024 Annual Meeting, AAOS 
President Paul Tornetta III, MD, PhD, FAAOS, walked through some of AAOS’ work to better care for patients, 
serve its members, and further its mission.
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AAOS CPGs Offer Standards for Periprosthetic Joint Infection Prevention 
MOHAMMED K. ALSARRAJ, MD; NATHANAEL ADAMS, MD; AND AJAY SRIVASTAVA, MD, FAAOS
 Prosthetic joint infections (PJIs) are a major complication of total joint arthroplasty (TJA) that can result in significant increases in patient morbid-ity and mortality and decreased quality 

of life. Infection rates after total hip arthroplasty and total knee arthroplasty are reported to be between 0.5 percent and 2 percent. Current cost estimates for the treatment of PJIs are three to 

four times that of the index procedure, and the projected annual healthcare costs associated with PJI by 2030 will total approximately $1.85 billion, with increases in costs mainly attributable to increases in volume. The standard of care for preventing PJIs has evolved over time and involves a combination of preoperative, intraoperative, and post-operative measures.

Preoperative measuresPreoperative risk factors for PJI include obesity, anemia, malnutrition, glycemic control, smoking, and Staphylococcus aureus colonization. Per the AAOS 

Clinical Practice Guideline (CPG) for the Diagnosis and Prevention of Peri-prosthetic Joint Infections, patients with a BMI ≥35 have a two- to six-fold increased risk of PJI. For patients with obesity, preoperative informed consent 

SPECIAL COVERAGE:  Infection Prevention  & Treatment 14 ADVOCACY: AAOS Leader Speaks to Congress  about Cyberattack 28 DIVERSITY: ICL Provides Insights into Navigating Allyship and Diversity

 It is impossible to avoid the torrent of ads touting glucagon-like peptide-1 (GLP-1) medications. This class of medication was developed to reduce the risks associated with type 2 diabetes but more recently has gained widespread interest for weight loss. GLP-1 ago-nists include semaglutide (Ozempic, Wegovy), dulaglutide (Trulicity), and liraglutide (Victoza). These medications work by slowing gastric emptying and inhibiting the production of glucagon, resulting in early satiety and significant weight loss. On average, these medica-tions can produce weight loss of up to 15 percent of body weight. Additionally, GLP-1 drugs can improve cardiac out-put and reduce risks of a cardiac event.However, these injectable medica-tions also have side effects, including nausea, diarrhea, and dizziness. The drugs are still relatively new, and more issues may arise with time. 
Effects of GLP-1 medicationsIn addition to the impact of GLP-1 

medications on weight loss, preliminary studies on these drugs have revealed surprising and unanticipated effects on joints and arthritis. GLP-1 in vitro can inhibit inflammatory responses and modulate immune response. The most recognized effect of these medications is glucose hemostasis by stimulat-ing insulin secretion and secondary delayed gastric emptying; however, there is a growing body of evidence that GLP-1–based therapies also show anti-inflammatory effects in chronic inflammatory diseases. These effects can be seen in a wide range of diseases, including diabetes, atherosclerosis, asth-ma, osteoarthritis, and psoriasis. Several models for GLP-1 action have been proposed, including direct ac-tion on immune cells and indirect action through glycemic control and weight loss. Preclinical studies have shown that GLP-1 medications inhibit inflamma-tion, making them ideal candidates for treatment of type 2 diabetes. Addition-ally, there is evidence that GLP-1 drugs 

independently reduce the risk of heart disease. 
Although weight management is a first-line intervention for knee osteo-arthritis, recent evidence has indicated that GLP-1 medications can provide 

improvement in knee pain and function outside of the reduction in symptoms from weight loss alone. A study in the Journal of Orthopaedic Translation 

How Will the Rising Use of GLP-1 Medications Impact Patients and Orthopaedics? THOMAS FLEETER, MD, MBA, FAAOS

CLINICAL

CLINICAL

Fig. 1 Graph of the number of obese patients undergoing total hip arthroplasty (THA) or total knee 
arthroplasty (TKA) with and without a history of glucagon-like peptide-1 (GLP-1) medications
SOURCE: ZIMMER BIOMET. BASED ON CUSTOM ANALYSIS CONDUCTED BY IQVIA FOR ZIMMER BIOMET USING MEDICAL CLAIMS DATA FROM 

THE FOLLOWING SOURCES: IQVIA HX INSTITUTIONAL CLAIMS, IQVIA DX PROFESSIONAL CLAIMS, AND IQVIA LRX PRESCRIPTION CLAIMS FOR 

THE PERIOD 2019 THROUGH 2023, REFLECTING ESTIMATES OF REAL-WORLD ACTIVITY. COPYRIGHT IQVIA. ALL RIGHTS RESERVED. *NOTE: NOT 

REPRESENTATIVE OF TOTAL ADDRESSABLE MARKET

Source: Based on custom analysis conducted by IQVIA for Zimmer Biomet using medical claims data from the following sources: IQVIA Hx Institutional Claims, IQVIA Dx Professional 

Claims and IQVIA LRx Prescription Claims for the period 2019 through 2023, reflecting estimates of real-world activity. Copyright IQVIA. All rights reserved.  *Note: not representative 

of total addressable market.

KEY FINDINGS 
• In 2023 Total Knee Arthroplasty patients with a BMI between 35-45, 16% had taken a GLP-1 in the year prior to surgery (2019 = 4%).

• 2019-2023: ~5M* obese patients have precursors of total hip or knee replacement (osteoarthritis, hyaluronic acid injections, joint imaging).

THA/TKA in Obese Patients 

2019-2023: GLP-1 Use Not Impacting Large Joint Procedures

JUNE 2024
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About the American Academy  
of Orthopaedic Surgeons 

AAOS provides education and practice 
management services for orthopaedic surgeons 
and allied health professionals. The Academy 
also serves as an advocate for improved patient 
care and informs the public about the science 
of orthopaedics. Founded in 1933, the Academy 
has grown from a small organization serving less 
than 500 members to the world's largest medical 
association of musculoskeletal specialists. 
The Academy now serves more than 39,000 
members worldwide.

Members of the Academy are orthopaedists 
concerned with the diagnosis, care, and 
treatment of musculoskeletal disorders. The 
orthopaedist's scope of practice includes 
disorders of the body's bones, joints, ligaments, 
muscles, and tendons.
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About AAOS Now
EDITORIAL: 
As the leading orthopaedic news magazine, 
AAOS Now offers a unique blend of clinical 
news and information, advocacy updates, 
practice management advice, reports on 
research and quality, and the latest news 
from AAOS.

THE DAILY EDITION 2025:
The official publication of the AAOS Annual Meeting,  
the Daily Edition will be published onsite at the San Diego 
Convention Center. Editorial coverage will include scientific 
presentations and posters, CME information, reports on 
meeting activities, and stories on Academy programs and 
initiatives. See separate media kit. 

Meeting dates: Monday, March 10 to Friday, March 14

It Is Finally Time to Experience AAOS 2024  Welcome to San Francisco, the George R. Moscone Convention Center, and the world’s premier or-thopaedic event—the AAOS 2024 Annual Meeting. 
Today is the first of 5 days of a value-packed event, designed to provide attendees with a cut-ting-edge, VIP experience, fea-turing educational opportunities, networking, and access to the latest orthopaedic innovations and technologies. 
“It is exciting to be back in this unique, vibrant, picturesque city 

after a 12-year 
absence,” said 
AAOS Pres-
ident Kevin 
J. Bozic, 
MD, MBA, 
FAAOS. “I 
could not be 
more excited 
about the pro-
gramming planned for our 2024 Annual Meeting. Over the course of the next few days, the best and brightest minds from around the globe will present research across 

all specialties, transformational practice-management strategies, professional development for sur-geons from every career stage, and thought leadership covering rele-vant and timely topics concerning the role of orthopaedic surgery in the transformation of our health system. The orthopaedic indus-try will also be on full display in the Exhibit Hall, showcasing the newest devices, products, and services.”

Lovingly crafted here in California

Looking for love thisValentine’s Day?ProAxis® will  win you over

Spread the love, Booth 5869

AP0297 Rev A, AAOS Ad, Day 1.indd   1
AP0297 Rev A, AAOS Ad, Day 1.indd   1
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The OFFICIAL PUBLICATION of the AAOS 2024 Annual Meeting in San Francisco
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Scenic San Francisco is the setting for the premiere orthopaedic event of the year—the AAOS 2024 Annual Meeting. Connect with colleagues, learn 

from experts, explore innovations in orthopaedics, and more, all in one place.

Kevin J. Bozic, MD, MBA, FAAOS

Scan to  
download or search  ‘AAOS Annual Meeting’ in the App Store or Google Play.

Build your  #AAOS2024 Experience  
in the App!

Annual Meeting Mobile App

Annual Meeting

Your first-class meeting experience starts here.
AM24 Annual Meeting App_Dailies.indd   1
AM24 Annual Meeting App_Dailies.indd   1
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Contact your sales representative for sponsored content and targeted ad 
programs highlighting specialties, geography, career stage, and more! 

2025 Editorial Calendar
Issue Topical Theme Specialty Theme
January issue Rural and Urban Orthopaedics N/A

February issue
**Conference Bonus Issue Patient Communication N/A

March/April issue Transition to Retirement Practice Management/Rehab

May issue  Access to MSK Care Sports Medicine

June issue TBD Hand & Wrist

July issue TBD Pediatrics, Oncology

August/September issue TBD Trauma, Spine

October issue TBD Hip, Knee

November issue TBD Foot & Ankle

December issue TBD Shoulder & Elbow

Audience 
AAOS NOW CIRCULATION:
26,625 US / 675 Canada 
Sworn Statement

AAOS MEMBERSHIP:
39,000+ Domestic and International

SUBSPECIALTY TARGETING 
AVAILABLE
Please contact your sales representative  
for details.

CONTACT: Monique McLaughlin 908-440-0203 mmclaughlin@aaos.org  |  Lauren Morgan 267-980-6087 lmorgan@aaos.org aaosnow.org   2
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2025 Print

Advertising Incentive 
Programs
NEW PRODUCT/NEW ADVERTISER 
DISCOUNT:
Commit to 3 paid ads for a new product and 
receive a 15% discount off the gross cost of 
each ad for the first 3 issues.

SECOND PRODUCT DISCOUNT:
Run 2 different product ads in an issue 
and receive a 50% discount off the second 
(smaller ad unit) product ad.

CONTINUITY DISCOUNT PROGRAM: 
Run 6, get 5% off each ad. Run 8, get 10% 
off each ad. Run 10, get 15% off each ad.

COLOR RATES  
(In addition to earned B&W rate):
4-Color Process: $2,097

POSITIONS (In addition to earned B&W rate):
2nd Cover: 35%	
3rd Cover: 10%
4th Cover: 50%	
Center Spread: 25%
Opposite Leadership Message: 15%

COVER TIPS:
$22,000 net (client supplied) 
$25,000 (includes printing cost)

COVER WRAPS:
$25,000 net

INSERTS:
Furnished inserts billed at B&W 
space rate, plus an additional $800 
noncommissionable production charge

POLY-BAGGED OUTSERTS:
Please contact your sales rep for 
information

TARGETED SPLIT-RUNS AVAILABLE:
Please contact your sales rep for 
information

LIST MATCH:
A $500 noncommissionable product 
charge will be applied for all list matches

FRONT COVER BANNERS:
$8,000

Advertising Rates 
ADVERTISING PAGE B/W RATES:

Frequency Full Page 3/4 Page Island Page 1/2 Page 1/4 Page
1x $5,415 $4,845 $3,890 $3,250 $2,570
6x $5,270 $4,740 $3,775 $3,235 $2,470
10x $5,200 $4,640 $3,680 $3,120 $2,415

Cover Banner 
Ad Area

Issuance & Closing Dates
FREQUENCY: 10x	 MAILING CLASS: Periodical

CLOSING DATES:

*February Issue includes Bonus Distribution onsite at the 2025 AAOS Annual Meeting

Issue Closing Date Ad Materials Furnished Cover Tips & Inserts
January 12/2/24 12/12/24 12/17/24

February* 1/2/25 1/13/25 1/18/25

March/April 2/21/25 3/14/25 3/20/25

May 4/3/25 4/14/25 4/18/25

June 5/1/25 5/12/25 5/16/25

July 6/4/25 6/16/25 6/20/25

August/September 8/1/25 8/12/25 8/15/25

October 9/4/25 9/15/25 9/19/25

November 10/1/25 10/13/25 10/17/25

December 10/30/25 11/10/25 11/14/25

Earned Rates 
Rates are based on the total units run in a 
calendar year (e.g., 6 full pages and 6 half 
pages earn 10x rate). Space purchased 
by a parent company and its subsidiaries 
is combined. Only paid ads count toward 
frequency.

AGENCY COMMISSION: 15%

DUAL RESPONSIBILITY: Advertisers 
agree to accept “dual responsibility” 
for payment to the AMC Media Group if 
the advertiser’s agency does not remit 
payment within 90 days of the invoice 
date.

2.5% surcharge for credit card payments

CONTACT: Monique McLaughlin 908-440-0203 mmclaughlin@aaos.org  |  Lauren Morgan 267-980-6087 lmorgan@aaos.org aaosnow.org   3

CLASSIFIED SECTION:
Color included. Includes a 30-day job posting 
on the DocWire News Career Center

King Page Half Page 1/4 Page

$3,850 $2,580 $1,350

Your Ad Here
Cover Tip Area



Mechanical Requirements
SWOP standards apply. All supplied ads should have registrations, center, and trim marks 
and should indicate issue date, page positioning, and other pertinent instructions on 
proofs and insertion orders. Contact AMC Media Group before ad is due for additional 
specifications. Submit in PDF format CMYK. Convert spot colors to CMYK. All fonts must 
be embedded. High resolution images. File and proof should include bleeds and trim.  
All material should be supplied to the following specs:

TRIM SIZE: 10.5” x 14”
BLEED: 0.125”
LIVE MATTER: 0.5” from trim and gutter
TYPE OF BINDING: Saddle-stitched 

INSERTS: 
Quantity: 29,000 required (includes spoilage)
Paper weight: 100# maximum

PAPER STOCK: 
Inside: 60 lb. coated stock 
Covers: 60 lb. coated stock

REPRODUCTION REQUIREMENTS: 
DIGITAL FILES REQUIRED

2025 Print

Ad Sizes: Non-Bleed Bleed Trim
King Spread 20" x 12.25" 21.25" x 14.25" 21" x 14"
King Page 9.5" x 12.25" 10.75" x 14.25" 10.5" x 14"
3/4 Horizontal 9.5" x 9.185" 10.75" x 10" NA
3/4 Vertical 7" x 12.25" 7.8" x 13" NA
Island Spread 15" x 10" 15.35" x 10.75" NA
Island Page 7" x 10" 7.75" x 10.75" 7.5" x 10.625"
1/2 Horizontal 9.5" x 6.125" 10.75" x 6.875" NA
1/2 Vertical 4.585" x 12.25" 5.375" x 13" NA
1/4 Page 4.585" x 6.125" 5.375" x 6.875" NA
Front Cover Banner 4.75" x 1.75" 5.125" x 2" NA
Classified 
King Classified 9.625" x 12.67"
1/2 Horizontal 9.625" x 6.25"
1/2 Vertical 4.7" x 12.67"
1/4 Page 4.7" x 6.25"

Specifications:
• �King Size (Full Page) – 10.625" x 14.125" (0.125" head, foot, and face trim will be ap-

plied). Full-size inserts should be supplied untrimmed and folded.

• �A-Size (Island Page) – 8" x 11" pre-trimmed head and face (0.125" foot trim will be  
applied). Inserts should be supplied folded.

Inserts not meeting mechanical specifications are subject to a surcharge. Publication 
requires preclearance of all inserts by submission of sample paper stock or paper 
dummy when insert is not standard. Please check with AMC Media Group for availabil-
ity and other information required. 

COVER TIPS: 
Standard Trim size: 10.5" x 6" 
Minimum trim size: �3.5" x 5" for a single page, 4" x 6" for multiple page cover-tips

If client is providing the files for AMC Media Group to print, please include a bleed of 
0.125". If client is providing preprinted materials, they must be trimmed to spec.

Cover wraps and outserts are also accepted in AAOS Now. Contact your sales 
representative for pricing and available issues. Polybagged items must be no larger 
than publication trim size.

ACCEPTANCE OF ADVERTISING: 
All advertisements are subject to review 
and approval by AAOS. 

AD PLACEMENT POLICY:
Interspersed within articles.

Digital File Specifications
FILE FORMATS:
Preferred format is PDF/Acrobat 7 or later, set for 
compatibility with PDF version 1.6 (Acrobat 7). All 
images must conform to the following minimum 
resolution specifications: Grayscale and color images: 
300 DPI; Combination Grayscale and Color images: 
500-900 DPI; Line art (Bitmap) images: 900-1200 DPI. 
Do not nest EPS files.

PAGE LAYOUT:
Supply as single page files only, Right Reading, 
Portrait Mode, 100% Size, No Rotation. Created to the 
trim of the magazine, plus a minimum 0.125" bleed 
on all sides. Keep live matter 0.5" from trim edges. 
Crop marks and SWOP color bars must be included, 
position 0.5" outside trim. Reverse type should be no 
less than 6 pt. Fine lettering (thin lines, serifs) should 
be restricted to one color. All fonts and graphics must 
be embedded or included with the files and conform 
to the file formats listed above.

PROOFS:
Proofs must be produced from the final file submitted. 
All proofs must conform to SWOP standards. 
For a list of current SWOP-approved proofs, visit 
www.swop.org/certification/certmfg.asp, and click on 
“Certified Systems & Ads.” Desktop inkjet printer proofs 
do not meet SWOP standards. AMC Media Group 
cannot guarantee color match unless acceptable proof 
is provided.

DISPOSITION OF MATERIAL:
Reproduction material will be held one year from last 
insertion.

Delivery of Material
MEDIA DELIVERY OF ADS:
PDFs sent via email or client's filesharing software.

CONTRACTS, INSERTION ORDERS, 
INVOICING:
AMC Media Group
630 Madison Avenue, 2nd Floor
Manalapan, NJ 07726
Phone: 732-490-5530  |  Fax: 732-862-1116

AD MATERIAL: 
Email Ari Mihos at amihos@aaos.org

COVER TIP & INSERT SHIPPING:
Publication Printers Corp.
ATTN: Andy Lawson
2001 South Platte River Dr.
Denver, CO 80223
Phone: 303-936-0303

Packaging should be clearly marked AAOS Now 
with issue date.

CONTACT: Monique McLaughlin 908-440-0203 mmclaughlin@aaos.org  |  Lauren Morgan 267-980-6087 lmorgan@aaos.org aaosnow.org   4
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2025 Digital

CPM:  
$120 for US, $110 for outside US

AVERAGE MONTHLY METRICS:
Page views: 820,000
Impressions: 250,000
Users: 235,000
U.S. Users: 140,000
Sessions: 350,000

ROS ADVERTISING ON AAOS.org
AAOS.org is a one-stop shop for orthopaedists and is the 
official website of the AAOS. Content includes news, meeting 
information, AAOS periodicals, guidelines, education, and more.

728 x 90

728 x 90

16
0 

x 
60

0

SPONSORED CONTENT
Client supplied videos and sponsored content 
accepted on AAOS.org. Sponsored content can be a 
white paper, case study, video, etc.

PACKAGE INCLUDES: 
•	 Your video or written content will be prominently 

placed on AAOS.org's home page and AAOS Now's 
landing page

•	 Banner ad in Headline News Now e-newsletter

•	 100% SOV banner ads around sponsored content 
on AAOS Now

BENEFITS: 
Align your content with a credible trusted source 

COST:
$6,000/month
$7,000/month – Premium placement on AAOS Now 
and 2 banners in Headline News Now.

SUBSPECIALTY CHANNEL BUY PACKAGE
100% SOV sponsorship of one of 11 subspecialties pages.

PACKAGE INCLUDES: 
•	 100% SOV across ads in your channel

•	 �10K impressions each month you sponsor

•	 1 Banner in the Headline News Now e-newsletter

BENEFITS: 
•	 Align your banners with content relevant to your  

product/service

•	 Own the subspecialty, blocking out the competition 
on AAOS.org

COST:
$5,000/month

728 x 90

AD SIZES:
728x90
160x600
Sticky banner: 728x90
Mobile: 300x250 / 320x50

FEATURED 
SUBSPECIALTIES: 

•	 Hip
•	 Knee
•	 Foot & Ankle
•	 Shoulder & Elbow
•	 Spine
•	 Trauma
•	 Sports Medicine
•	 Hand
•	 Pediatrics
•	 Total Joint
•	 Arthroscopy

CONTACT: Monique McLaughlin 908-440-0203 mmclaughlin@aaos.org  |  Lauren Morgan 267-980-6087 lmorgan@aaos.org aaosnow.org   6
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2025 Digital

Headline News Now (HNN) provides the latest updates in orthopaedics and healthcare. The twice-
weekly e-newsletter includes a brief overview of breaking news and medical announcements with 
links to more detailed information, keeping orthopaedists current on the latest in this field.

REACH: 30,000 AAOS Members
U.S. SENDS: 24,000

AVERAGE OPEN RATE: 17%

AD POSITIONS AND COST:
Static 300x250 plus url
Cost: $1,800 per ad slot / 3 ad slots per email

ANNUAL MEETING EDITIONS:
HNN will deploy Tuesday and Thursday the 
week of AAOS Annual Meeting
3 ad slots per email
$2,200 per ad slot

MATERIALS DUE: 7 days prior to deployment 

Advocacy Now helps orthopedic surgeons stay up-to-date on important developments in healthcare 
policy along with supporting advocacy efforts and opportunities to advance quality care. It is deployed 
every other Wednesday and includes sections on advocacy in action, new episodes of the AAOS 
Advocacy Podcast, OrthoPAC Corner, and other news areas within AAOS.
 
REACH: 24,000 U.S. AAOS Members

AVERAGE OPEN RATE: 16%

AD POSITIONS AND COST:
Static 300x250 plus url
Cost: $1,500 per ad slot / 2 ad slots per email

MATERIALS DUE: 7 days prior to deployment 

HEADLINE NEWS NOW E-NEWSLETTERS

ADVOCACY NOW E-NEWSLETTERS

300x250

November 10, 2025

AAOS NOW eTOCs 

AAOS Now eTOCs are deployed ahead of each issue to readers, highlighting the issue’s 
cover story, featured sections, and more. 

REACH: 25,000 Recipients

AVERAGE OPEN RATE: 5-7.5%

RATES:	 $3.000 for 50% SOV
	  $5,500 for 100% SOV

AD SIZES: 2 - 300x250 static

MATERIALS DUE: 7 days prior to deployment

THE BONE BEAT PODCAST 
AAOS PODCAST SPONSORSHIPS
$10K QUARTERLY BUY INCLUDES:

•	 15-second script (pre-roll & post-roll)

•	 Roadblock display banners around podcast 
episodes page

•	 Includes a Banner in the Podcast Marketing email

•	 Advocacy Podcast Sponsorship includes Banner ad 
in the Advocacy Now e-newsletter (1/month)

•	 Career Bone Beat Podcast Sponsorship includes a 
banner ad in the HNN e-newsletter (1/month)

Covers the latest health policy issues affecting 
musculoskeletal health. Each episode features 
expert insights on the changing landscape of 
orthopaedics and advocacy efforts to advance 
quality and access to care.

Covers professional development topics of interest 
to the musculoskeletal community, from financial 
literacy and reseach opportunities to surgical skills 
and networking. Conversations between early-
career surgeons and experienced attendings offer 
practical tools for guided growth in the specialty.

CONTACT: Monique McLaughlin 908-440-0203 mmclaughlin@aaos.org  |  Lauren Morgan 267-980-6087 lmorgan@aaos.org aaosnow.org   7

300x250
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