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The official publication of the AAOS 2022 Annual Meeting, March 22–March 26, Chicago, IL

Circulation & Distribution
Daily print run: 4,000
Displayed on custom racks throughout 
the Convention Center.

The official publication  

of the Annual Meeting, the  

AAOS NOW Daily Edition is 

published on-site at AAOS 2022.

Each issue contains coverage of 

late-breaking science, keynote 

lectures and awards, and other 

meeting highlights. Also includes 

daily schedule of key events.

Rates
Rates include placement in all four issues. (Creative may change daily.)

Ad Sizes: Black & White (4 Issues) 4-Color (4 Issues)

King Page $10,914 $12,903

Island Page $8,951 $10,914

1/2 Page Horizontal or Vertical $6,783 $8,951

Premium Positions: 
(All rates based on a single, king-sized page, and run in all four issues)

Front Cover Banner $11,730

Cover 2 $17,493

Cover 4 $19,151

Center Spread $27,056

Table of Contents $16,167

Opposite Schedule at a Glance $14,204

Additional Advertising Opportunities:

Gatefold Please inquire

Cover Tip $17,000 per issue*

Belly Band $18,000 per issue*

*Pricing does not include printing. Printing fee per day is $1,200 net

*All rates are net.

Why advertise?
• Drive traffic to your booth

•   Showcase your products and services and  

make contact with key decision-makers

•  Maximize your on-site effectiveness

Welcome to Another 

Gold Medal Event!
JOSEPH A. BOSCO III, MD, FAAOS, AND DANIEL K. GUY, MD, FAAOS

The OFFICIAL PUBLICATION of the AAOS 2021 Annual Meeting, San Diego, CA

 At long last, we meet again. We are 

more than delighted to see you here 

in beautiful San Diego as we convene 

for the AAOS Annual Meeting, the 

world’s premier orthopaedic event. We 

are confident that you will enjoy an out-

standing experience that exceeds your 

expectations.
The COVID-19 vaccines that were 

developed and authorized for emer-

gency use in the United States at a 

seemingly miraculous pace have made 

it possible for us to see our colleagues 

and friends for the first in-person Annu-

al Meeting since 2019. But, as medical 

professionals, we are mindful that the 

pandemic has not been conquered. Here 

in San Diego, we are following a com-

prehensive safety protocol that reflects 

real-time knowledge about COVID-19. 

Check the My Academy app for the 

most up-to-date requirements and rec-

ommendations for all our guests. 

Our member volunteers and staff have 

worked hard to plan an Annual Meeting 

that offers the high-quality educational 

content members have come to expect 

from AAOS, in a variety of formats and 

settings designed to suit your learning 

style, areas of interest or specialty, and 

career stage. We recommend you take 

advantage of the My Academy app, so 

you can customize your experience and 

plan your schedule. The app enables 

users to build their own agendas for 

education, exhibits, and networking by 

using the following functions:

• Add must-attend educational 

programs.
• Select Exhibit Hall activities and ex-

hibitors you wish to visit.

• Connect with faculty and attendees 

across all specialties.
• Purchase Instructional Course Lec-

ture (ICL) tickets.

Use the app or your program book 

to finalize your choices from among a 

wide array of offerings, including: 

• more than 200 ICLs (and 121 new 

sessions), with tickets still available 

for many ICLs

• a daily selection of symposia cover-

ing high-interest topics and featuring 

respected thought leaders sharing 

their knowledge and candid opinions

Welcome to  

Sunny San Diego
The host city offers a rich 

backdrop for orthopaedic 

surgery’s premier 

educational event

STUART J. FISCHER, MD, FAAOS

 Welcome back to San Diego, “Amer-

ica’s Finest City” and home of the 

AAOS 2021 Annual Meeting, taking 

place Aug. 31 to Sept. 3 at the San 

Diego Convention Center. This year is 

the fourth time the meeting will be held 

in San Diego. Because of the pandemic, 

the timing of the in-person meeting is 

unusual. 
The San Diego Convention Center 

has been closed since the start of the 

pandemic and is just beginning to re-

open for meetings. 
The most prominent feature of the 

convention center is the Sails Pavilion, 

featuring Teflon-coated fiberglass “sails” 

that remind visitors of the sea. The San 

Diego Naval Base is home of the U.S. 

Pacific Fleet, one of the largest fleets in 

the world. The base houses more than 

50 ships and employs more than 35,000 

sailors and civilian employees. The cele-

brated naval aircraft carrier, the Midway, 

is now a floating museum in San Diego 

Bay. 
The Coronado Bridge across San 

Diego Bay was specifically built to ac-

commodate large naval vessels such as 

the Midway. The bridge was finished 

in 1969, and the first person to cross it 

was California’s then-governor Ronald 

Reagan.
The landmark Hotel Del Coronado, 

nicknamed “the Del,” lies just over the 

bridge. Originally built in 1888 as a 

Victorian-style beach resort, it is the 

second-largest wooden building in the 

United States. Several movies have been 

filmed at the Del, most notably 1959’s 

“Some Like It Hot.” L. Frank Baum, 

> SEE WELCOME ON PAGE 16

> SEE SAN DIEGO ON PAGE 19
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Joseph A. Bosco III, MD, 

FAAOS, AAOS Past President

Daniel K. Guy, MD, FAAOS 

AAOS President

Joseph A. Bosco III, MD, Wraps Up Presidency with Reflections on ‘Testing Our Mettle’TERRY STANTON

The OFFICIAL PUBLICATION of the AAOS 2021 Annual Meeting, San Diego, CA

 As he prepared to assume the AAOS presidency at the March 2020 Annual Meeting planned for Orlando, Fla., Joseph A. Bosco III, MD, FAAOS, no doubt contemplated the speech he would deliver in front of a live audi-ence, outlining his goals, priorities, and overall philosophy as the new leader of the Academy.
Then, a baffling but clearly fierce pandemic blindsided the world and wal-loped the U.S. healthcare system. The 2020 Annual Meeting was canceled just weeks before it was scheduled to occur, and Dr. Bosco’s speech was shelved.On Thursday, at the Your Academy session here in San Diego, Dr. Bosco finally delivered his speech to a live au-dience. He explained how the COVID-19 pandemic tested the AAOS and the profession to its very limits, revealing how the underlying values and strengths of the organization fortified its rise to the occasion.

“There is nothing like a crisis to reveal one’s true mettle,” Dr. Bosco said. “Over the last 18 months, the pandemic presented us with unfore-seeable challenges. We met and best-ed each one.”
As he had emphasized from the earli-est days of the pandemic, the physicians of AAOS would respond as healers for whom patient health is paramount. At the same time, however, AAOS’ many initiatives and activities establish it as a trusted leader in advancing musculo-skeletal health. 

“We never ceased serving the pub-lic,” Dr. Bosco said. “When we were told we had to stop performing elective surgeries, we continued to provide emergency treatment, and many of us 

even volunteered on the COVID-19 wards. We never wavered from our commitment to our patients, and the 

AAOS President 
Daniel K. Guy, MD, Emphasizes ‘What Really Matters’

TERRY STANTON

 Daniel K. Guy, MD, FAAOS, pre-faced his speech as 2021–2022 AAOS president with an admitted understate-ment of the obvious: “We’ve had a chal-lenging year.” 
“We have faced challenge after chal-lenge,” and yet, he continued, “here we are today as a sure, indelible sign of perseverance.”

Turning to a sports legend to illus-trate his point, Dr. Guy quoted Babe Ruth: “Every strike brings me closer to the next home run.” Ruth, it should be noted, is famous for hitting 714 balls out of the park, but he was also known as the King of Strikeouts, whiffing some 1,330 times. “For him, though,” Dr. Guy said, “that was just the price of doing busi-ness. He continued to step up to bat—en-joying the good, accepting the bad, and then doing it all over again.”As orthopaedic surgeons, “all of 

> SEE DR. BOSCO ON PAGE 8

> SEE DR. GUY ON PAGE 9

Immediate Past President Joseph A. Bosco III, MD, FAAOS, told the Your Academy audience that even as it 

faced the COVID-19 challenge, the AAOS retained its focus on the Strategic Plan and “never descended into 

survival mode.”

AAOS President Daniel K. Guy, MD, FAAOS, told the Your Academy audience that the AAOS seeks to be “a champion for the best in musculoskeletal care” and to “lead by example to serve our patients and our profession.”
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Mechanical Requirements
SWOP standards apply. All supplied ads should have registrations, center, and trim marks 
and should indicate issue date, page positioning, and other pertinent instructions on  
proofs and insertion orders. Contact AMC Media Group before ad is due for additional 
specifications. Submit in PDF format CMYK. Convert spot colors to CMYK. All fonts must be 
embedded. High-resolution images. File and proof should include bleeds and trim.

All material should be supplied to the following specs:

TRIM SIZE: 10.5" x 14"

BLEED: 0.125"

LIVE MATTER: 0.5" from trim and gutter

TYPE OF BINDING: Saddle-stitched 

Ad Sizes: Non-Bleed Bleed Trim

King Spread 20" x 12.25" 21.25" x 14.25" 21" x 14"

King Page 9.5" x 12.25" 10.75" x 14.25" 10.5" x 14"

Island Spread 15" x 10" 15.35" x 10.75"

Island Page 7" x 10" 7.75" x 10.75"

1/2 Horizontal 9.5" x 6.125" 10.75" x 6.875"

1/2 Vertical 4.585" x 12.25" 5.375" x 13"

Front Cover Banner 7" x 2.25" 7.75" x 2.875"

Gatefold (See diagram, next pg) NA 31.375" x 14.25" 31.125" x 14"

Cover Tip* NA 8.25" x 6.25" 8" x 6"

Belly Band* NA 24.75" x 4.25" 24.5" x 4"

Delivery of Material
MEDIA DELIVERY OF ADS:
PDFs sent via email or FTP are preferred, but CD-ROM or DVD will be accepted. All disks 
must be labeled with the following: publication title, issue date, advertiser, agency name, 
agency contact, and phone number. Attach printout of disk contents.

INTERNET/FTP DELIVERY OF ADS: 
Please email Ari Mihos (amihos@aaos.org) prior to submitting a file via FTP.

Address: ftp://199.193.117.104
Log in: aaosguest
Password: Guestaaos1! 
Folder: AAOS

CONTRACTS, INSERTION ORDERS,  
AND INVOICING:

AMC Media Group
630 Madison Avenue  
2nd Floor
Manalapan, NJ 07726
Phone: 732-490-5530

Email: sdigangi@aaos.org

 

AD MATERIAL: 

AMC Media Group 
Att: Ari Mihos 
630 Madison Avenue  
2nd Floor 
Manalapan, NJ 07726 

Phone: 215-791-5106 
Email: amihos@aaos.org

Digital File Specifications
FILE FORMATS:
Preferred format is PDF/Acrobat 4.05 or 
later, set for compatibility with PDF version 
1.3 (Acrobat 4).

All high-resolution images and fonts must 
be included. All images must conform to the 
following minimum resolution specifications: 
grayscale and color images: 300 dpi; 
combination grayscale and color images: 
500-900 dpi; line art (bitmap) images:  
900-1200 dpi. Do not nest EPS files.

PAGE LAYOUT:
Supply as single page files only, right 
reading, portrait mode, 100% size, no 
rotation. Created to the trim of the 
magazine, plus a minimum 0.125" bleed on 
all sides. Keep live matter 0.5" from trim 
edges. Crop marks and SWOP color bars 
must be included, position 0.5" outside 
trim. Reverse type should be no less than 
6pt. Fine lettering (thin lines, serifs) should 
be restricted to one color. All fonts and 
graphics must be embedded or included 
with the files and conform to the file 
formats listed above.

PROOFS:
Proofs must be produced from the final 
file submitted. All proofs must conform 
to SWOP standards. For a list of current 
SWOP-approved proofs, visit  
www.swop.org/certification/certmfg.asp, 
and click on “Certified Systems & Ads.” 
Desktop inkjet printer proofs do not meet 
SWOP standards. AMC Media Group 
cannot guarantee color match unless 
acceptable proof is provided.

DISPOSITION OF MATERIAL:
Reproduction material will be held one 
year from last insertion.

Issuance & Closing Dates:
Ad space: 4x

When mentioning your booth # use:
“AAOS Annual Meeting, Booth #XXXX.”
Contact Ari Mihos for questions.

Day 1 
(Tue)

Day 2–4 
(Wed–Fri)

Space close 1/21/22 2/25/22

ROB ads due 2/18/22 3/4/22

Cover tips/ 
belly bands (files)

3/4/22 3/11/22

*Cover tip and belly band files should be set up with bleeds.
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AAOS Annual Meeting Pages Roadblock
Run your ad across the AAOS Annual Meeting Pages

7-month sponsorship — January 2022 – July 2022

Average ~600K impressions over 7 months

Cost: $25,000 for 50% SOV

         ~300,000 per sponsor

AAOS Now Daily emails
33% SOV across AAOS Annual Meeting Email Coverage

6 emails sent to over 26K opted in Orthopaedic Surgeons 
highlighting top sessions from that day

Ad slot: 300 x 250

Cost: $18,000 for all 6 days for one ad slot 
          Ad slot will be rotated

728 x 90

Digital Opportunities

2022 Annual Meeting 

Opportunities

300x250

Daily


